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n order to stay on trend in an ever-changing and technologicallyevolving world, fitness equipment supplier giants have had to tighten
up their laces to keep up with consumer demand.

Companies providing state-of-the-art cardiovascular exercise
equipment for homes and gyms have always had to contend
with competition, but these days also need to cater to the
consumer demand for online access, even during training!
As such, exercise equipment has come a long way in the last
few decades. Once, it was judged on its effectiveness based
purely on the workout it provided. Nowadays, equipment is
designed to be part personal trainer, part entertainer and part
personal computer. If the machine can’t monitor, record and
analyse someone’s workout details and have them accessible
from just about anywhere then it may not even make it onto
the showroom floor!
With the introduction of ‘Cloud Services’, the playing
field has definitely changed as well as the whole exercise
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experience itself. Life Fitness Sales and Marketing Coordinator
Catherine Tomlin says that ‘A study conducted in 2012 over
seven countries showed that 57 per cent of exercisers use a
smartphone and/or tablet during their workout, and that nearly
three quarters of those aged 50 or under believe they would
work out more if they had access to their personal content
whilst exercising.’
Ramping up software operations and shifting the core
focus from solely developing high-tech fitness equipment,
companies have had to team up software development with
their electrical engineers. What’s New in Fitness have done
some digging around and have come up with the latest cloud
technology from four of the biggest global suppliers of fitness
equipment. Here’s what we’ve found.
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TECHNOGYM
- Mywellness ® Cloud

?

What’s different from the competitors :

‘Technogym’s innovation and technology, total quality,
irresistible design and community are our points of
difference. The rollout of the Mywellness Cloud really sets
us apart as it’s the first ever cloud computing technology
within the fitness industry. It allows fitness facilities to extend
the boundaries of their facility and to have the ability to be
in constant contact with their members wherever they are:
in the gym, on the move or at home. Installed equipment
can always be controlled, monitored and has the ability
to provide facilities and members with the information
that really matters.’ says Barbara Zeiss, Network Solutions
Manager, Technogym.

?

What are the benefits for club owners/
managers :
Peta Christie from Technogym says that ‘Club owners/
mangers can select the mywellness apps that best fit their
business and stay in regular contact with their members
inside and outside of their facility.’
The apps available include:
•

Profile – offers the facility an insight into the motives of
existing members and target users workouts. Aspirations
are mapped via a two-minute questionnaire (for
profiled prospects and actual gym users), which is
an opportunity for the Club to convert prospects into
actual users.

•

Prescribe – allows the facility to create personalised
programs for members. The program is stored on the TGS
key, a personal device that sets up the equipment and
guides the user throughout the entire session, and the
results are automatically collected and used to monitor
progress.
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Self – users create their own program from a library.

•

Challenge – club owners/managers can generate
interactive challenges to increase loyalty. Users can join
the challenges via the web, smartphone, or directly via
the VISIOWEB (a web-enabled digital platform interface
available on Technogym cardiovascular equipment)
screens on the cardio equipment or via VISIOSELF (the
new interactive touch screen kiosk).

•

Coach – club owners and operators can track and
assess lifestyle habits, create personalised action plans
and interact in a new way to increase contact with
members.

•

Communicator – transforms each VISIOWEB unit into a
powerful marketing tool as operators can turn the 20
minutes users spend (on average) on cardio equipment
into marketing exposure opportunities. That means
promoting activities, products and services, promotions,
co-marketing and surveys directly through the
interactive touch screen display.

•

Asset – a system to monitor equipment with VISIOWEB
remotely and allows access to a dashboard of
equipment usage and uptime.

What they are offering :

Mywellness® Cloud computing technology provides a set
of web and mobile applications that can be accessed from
the Technogym equipment and personal devices. Providing
a personalised training experience it keeps operators and
customers connected.

?

•

?

Why users will love this technology :

The main selling point is that users can access their workout
data wherever they are. In the gym users can access
information via the VISIOWEB or from VISIOSELF, on the go
from a smartphone using the mywellness mobile app and
at home from a tablet or personal computer using the
mywellness.com website.
For further information visit www.technogym.com, call
1800 615 440 or email info.au@technogym.com
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LIFE FITNESS
- LFconnect

?

What they are offering :

A cloud-based computing resource, the LFconnect website
and app is for facilities and exercisers seeking a customised
workout experience. The technology allows users to track
and personalise workouts as well as product display
customisation for facilities. The LFconnect app is available
for both Apple and Android devices and is an extension of
the LFconnect website that syncs with Life Fitness cardio
equipment featuring EngageTM or DiscoverTM consoles. It’s
also compatible with in-home Life Fitness cardio machines
featuring the new Track console.

?

What’s different from the competitors :

Unlike others currently on the market, access to LFconnect
is free, attracting no monthly charge or additional fee to
access the technology.

?

What are the benefits for club owners/
managers :

With a customisable background image, logo and message
on the Discover Tablet Console, business owners can add a
greeting, facility news, events, classes or member incentives.
Facility managers can manage the configuration settings of
multiple pieces of equipment from a single device with the
LFconnect platform. All software updates for products can
be completed simultaneously from the website, removing
the need to manually update via USB. Also equipment
usage can be monitored, either remotely or on-site through
LFconnect’s website helping to create a member profile.

?

Why users will love this technology :

Users have complimentary access to LFconnect account
preferences on Discover SE and SI with a smartphone, PIN,
USB drive or RFID, and on-the-go via the website or app.
Via the website, the user can access workout creation,
equipment pre-sets and tracking, as well as entertainment
preferences, which sync with the equipment upon user
log in. Another extra is the ability to see and share workout
information with the users personal exercise community and
social media networks such as Facebook
For further information visit www.lifefitness.com
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PRECOR
- Preva

?

operators with functionality targeting retention, including
engaging with members most at risk of leaving the club. ‘We
anticipate this to be of huge benefit to operators and it will
be a really exciting addition to Preva.’

What they are offering :

Their latest breakthrough is Preva, a powerful networked
fitness solution that enables both exercisers and operators to
achieve their fitness goals by keeping them motivated and
entertained as well as giving users the ability to access their
fitness plan anywhere in the world. Preva engages exercisers
with an integrated software and hardware experience
which combines the touch screen technologies found in
the latest mobile phones and electronic tablets (via the P80
console) with proprietary software to provide a rich and
inviting interface. Using a swiping motion, exercisers can
easily navigate to what they want to read.

?

?

Why users will love this technology :

Preva allows the exerciser to personalise their workouts by
creating an account, which can be accessed on Prevaenabled cardio equipment anywhere in the world, as well
as via a new mobile app, so workouts completed away from
the gym can be logged. Exercisers can set goals that are
relevant to them, and receive updates and alerts on their
progress. Through Preva Net, exercisers can engage with a
variety of Internet content, delivered in a format specifically
designed for the in-motion exerciser.
For further information visit www.preva.com, call 1800 651
872 or email info.au@amersports.com

What’s different from the competitors :

Preva is the first truly open platform networked fitness
solution, meaning that anyone with access to a smart phone
or Precor cardio equipment can create an account for free.
Whilst they have just launched RFID tags to make Preva as
easy and user-friendly as possible, you don’t need one to
create and use an account. ‘Preva is an evolving product
that we are constantly working on so it remains cutting edge.
We had the benefit of being first to market and learned
a lot through that experience. This combined with our
commitment to continual software updates and innovation
will ensure we remain ahead,’ says Andy Pickett, Business
Director for Precor Australia and New Zealand.

?

What are the benefits for club owners/
managers :

For club operators, Preva features a Business Suite, which
provides online management and monitoring of Precor
cardio equipment by allowing operators to see realtime equipment usage. Operators can also use Preva to
communicate with their members through the console. ‘The
benefits are best measured by our customers who have
Preva – and in fact clubs are achieving some very interesting
results since making it available to their members,’ Andy
explains.
Andy says that Precor are currently working on the next
software phase for Preva, which will for the first time provide
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MATRIX
- 7xi

?

What they are offering :

The new 7xi console has been designed for the ultimate
multi-tasker who likes to be entertained and motivated when
they workout. Madeline Wallace from Johnson Health Tech
Australia says that by using the Matrix 7xi, gym-goers can
‘check various social media feeds, watch their favourite clips
on YouTube or perhaps even ‘escape’ and exercise among
the sights of a city they’ve always wanted to travel to with
Virtual Active.’
7xi utilises the best of technology specifically designed and
adapted for use in the fitness environment by active users.
This inbuilt console has a large touch screen designed
around the idea of tablet technology with a true app
interface, from which you can access the Internet and some
of the most popular social media apps.

?

What’s different from the competitors :

‘Unhappy with our competitor’s way of doing things, we’ve
taken the time to consider the limitations people have
while exercising, and designed our intuitive interface and
custom apps accordingly; creating a more refined, exercise
friendly experience that users will love,’ says Madeline. Unlike
the Internet on your home computer, this app interface
means that little to no typing is required and navigation is
simplified to the touch of a button. Certain elements, such
as the ability to update your status on facebook, have
been removed for the safety of the exercisers so they are
focused on their workout and not risking injury from losing
concentration. Additionally, by only using apps and not a
traditional web browser, the content that users can access is
greatly restricted. Owners can also use the consoles to keep
clients up to date with what’s going on around the gym.

?

service provider, thereby streamlining the repair process
and limiting equipment downtime. When a machine goes
down, Matrix Asset Management (MAM) will automatically
notify the Customer Tech Support Team, and the appointed
service tech. All parties log in to the service portal to ensure
that the problem is fixed promptly, resulting in less downtime,
greater accountability and customer satisfaction. To help
with managing products over their lifecycles, MAM gathers
objective data of equipment usage (e.g., by product type,
by hour, by month). Other features include preventative
maintenance schedules that can be customised and
automated software updates.
The console can be used as an electronic ‘bulletin board’ to
keep customers informed about upcoming events or special
deals and the company logo can also be added.

?

Why users will love this technology :

Research findings unveiled that the weather app ranked as
the most commonly used app, so Matrix has endeavoured
to use findings such as these to compile a selection of useful
apps covering a broad range of interests. Users will also love
the console as it has the look and feel of a tablet. Users can
keep up-to-date with their social media accounts through
scrolling feeds of Facebook posts and ‘tweets’ and at the
end of a session, can also opt to upload their workout stats
straight to their social media feed and work out to popular
web videos from a variety of categories on YouTube.
In addition to the apps, there is also extra built in ‘on
demand’ media content for users. Music videos, TV shows
and other content can also be viewed on the 7xi consoles,
and Virtual Active comes standard as well. The 7xi recognises
when people regularly opt for a certain style or genre of
entertainment and recommends other similar content.
For more information visit www.au.matrixfitness.com

What are the benefits for club owners/
managers :

There’s the new Asset Management Platform that offers
a 360-degree view of the equipment’s status at any time
(on all devices that connect to the internet). This platform
includes a secure service/communication portal, improving
communication between Matrix, the gym owner and the
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